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To whom it may concern:

As a senior marketing executive of the largest aerial advertising company in the
Country, I am mystified as to how the FAA could certlfy,
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I am also deeply co e future economic impact because of the highly
subjective criteria or establishing the TFR’s. This increased regulatory
power opens the door for a,guse and could easily lead to TFR’s being established at an
ever expanding list of sporting and outdoor events.

I recognize the aim of the FAA in this rule making action is to protect both the flying
and non-flying public at special events. There is and can be no argument with that airn.
Safety is paramount. We have been covering major sporting events for over six decades
without injury to the flying and non-flying public. My concerns are with the severe
economic impact and the potential for regulatory abuse that the NPRM as published will
have on our company and industry.
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